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You’ll be captivated with Alien Gorilla Glue’s lovely bright green flowers 
loaded with resinous trichomes. It also has amazing psychedelic effects 
that will surely take you to different realms, but be sure to consume this 
wisely; otherwise, you’ll be glued all day to your couch. It’s an excellent 
recreational strain as well, perfect for stress, insomnia, and pain.

Acapulco Gold Packaging

TYPE: INDOOR / OUTDOOR
GROWING: EASY

FLOWERING TIME: 8-9 WEEKS

INDICA/SATIVA: 20% IND 80% SAT

EFFECT: MIND HIGH

THC: MEDIUM  THC %: 17%  CBD: 70%  CBN: 0.03%

COUNTRY: CENTRAL AMERICA

YIELD: UP TO 450GR INDOOR/500GR OUT

GENETICS: ACAPULCO SATIVA
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Sonoma Seeds and brands owned by the same parent 
company were in need of overhauled packaging throughout 
the various lines. Each brand had a look and feel that needed 
to be adhered to, with the bulk of the packaging having been 
previously designed and laid out. The fronts of the packages 
for Sonoma Seeds were widely up to me, with the design of 
each straign reflecting the effects, flavor notes, or the name.

CLIENT: SONOMA SEEDS
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As with Sonoma Seeds, the look for each strain were more 
individual within the existing package layout. With Beaver 
Seeds, the art had to be carefully laid out in order to repeat 
exactly once folded, to maintain a continuous image behind 
the die cut mascot image. 

CLIENT: BEAVER SEEDS
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CLIENT: MERLE NORMAN COSMETICS

Merle Norman Cosmetics has more unique needs for design due 
to the structure of the company, which includes training materials, 
guides, and other materials the various store franchise owners 
might need, on top of the usual print media, packaging, and 
various advertising formats. 

While I was packaging designer, the small size of the creative 
department also meant that I would be used in other capacities 
by creating informational support materials, newsletters, editable 
forms, as well as in-store displays, window graphics, web banners, 
social media images, and more. 
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“Smart Page”

MNC 2018 CHEEK COLORS

CHEEK
CRAYON

Suggested Retail Price: 
$20.00 U.S.
$25.00 Canada

Size: .23 oz

Directions 
Dot onto cheeks or face and blend. Layer until you 
achieve desired look.  
•     To bronze apply anywhere the sun naturally 
hits the face (cheeks, bridge of nose and 
forehead.)  
•     To highlight apply where the light catches the 
high points of the face (tops of cheeks, center of 
nose, cupid’s bow and brow bones.)
•     For a more luminous finish, blend blush shade 
with highlight.

• Alcohol
• Fragrance
• Gluten

• Oil
• Parabens

Dermatologist tested.

Free from:

MARKETING OVERVIEW
Trends are shifting to healthy-looking skin, which includes a return 
to the naturally shaped face (meaning softer contouring and 
flushed cheeks). Cheek Crayon is designed to naturally enhance 
skin … there’s nothing quite like the fresh effect of a cream based 
cheek product! Added to this trend, consumers are gravitating 
to products that make this look easy to achieve. Cheek Crayon 
comes in a convenient, easy-to-use, crayon-style package. Simply 
dot, blend and dash out the door!

PRODUCT OVERVIEW
A creamy crayon with velvety texture designed for versatility and 
convenience. Lightweight formula applies like a cream but wears 
like a powder. Blends and layers seamlessly to enhance cheeks 
and face. Available in four blushing shades that range from rose to 
coral, a sun kissed bronzer and a champagne hued highlighter.

TARGET: Customers who are interested in enhancing their cheeks 
or face with natural color that is quick, easy and convenient.

PRODUCT PROFILE

LAUNCH DATE: MAY 2018

ZINC PCA  
Moisturizes the skin.

KEY INGREDIENTS 
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In Store
Tester

Retail Base
Label

Retail
Carton
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Marketing Collateral

Editable
Postcards

Editable
Ad Slicks
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CLIENT: MERLE NORMAN COSMETICS

In Store Poster/Displays
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Retail Packaging US Market
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Retail Packaging Canada Market

I personally worked closely with Health Canada to maintain 
Canadian packaging standards. 
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Seasonal Packaging
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Vacuform layout
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Postcards

Postcards were available for franchise owners as ready done so that all that 
needed to be done was to have address lists printed, or as editable on the 
internet for their own in-store promotional messaging. 
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Editable Postcards
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Newsletter

With the bi-annual “Beauty News,” I was responsible for 
collecting the various promotions for the season, as well as 
come up with an overall theme. For this volume, considering 
that it would cover the time frame for Valentines Day 
and other spring and romantic activities, I dedicated the 
volume to lips. While there were other skin brightening 
promotions to deal with post-winter 
skin, I used the theme to suggest 
lip colors across the various lip 
products for various skin tones and 
occasions, as well as cross promote 
lip care products for better lip color 
application.
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Promotional Material 
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National Magazine Advertising
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Marketing Calendar

Because of the franchise set up, it was imperitive that owners 
be informed about various promotions that the company was 
planning through the year, not only for the company, but 
to encourage the owners to come up with creative in-store 
promotions that could incorporate product launches, seasonal 
items, and more. 
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Collateral for New Store Owners

SARAH E KUSHNER
sarahekushner@gmail.com 310.987.6313 



Educational Materials for In-Store Staff

SARAH E KUSHNER
sarahekushner@gmail.com 310.987.6313 



Social Media Materials for Franchise 
Social Feeds
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CLIENT: STAR NAIL INTERNATIONAL

Star Nail International is the parent company of several 
ranges of nail product brands. Cuccio Naturalé was the 
brand for natural nails that utilized more botanicals and was 
promoted as a spa/lifestyle brand, while Cuccio Pro was for 
professional nail techs and supplied more acrylic and gel nail 
supplies. 
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The Cuccio brand had long been a manicure and pedicure 
spa line, without any nail polish within the brand. When it 
was decided to bring polish and gels into the brand, it had 
to express a difference within a saturated market, as well as 
maintain the feel of the established Cuccio lines. 

For the launch, “For the Love of Colour” was chosen to be 
the tag-line, which drew attention to the formulations rich 
pigments, as well as played upon the nail technicians’ passion 
for artistry. The goal was to create “Love Stories” for each 
color, and evocative photography was created. 

For initial launch materials, I created several watercolor 
images which I photoshopped together to create the iconic 
heart image. I also created the typography overlay, which was 
used throughout ad campaigns, POP displays, packaging and 
trade show materials.
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Cuccio Colour
For the Love of Colour
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With time, a bit more “play” was needed with seasonal 
collections. For this spring collection, when presented 
with the colors, it was decided to play on the origins of the 
Cuccio brand in 1981 on Venice Beach. I found imagery 
for presentation, the brochure layout, all retouching of 
products, swatches and displays, as well as designing the 
display header card.

CLIENT: CUCCIO 
Cuccio Colour
Seasonal Collections
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Candy Crush

Space Dust

Roller Disco

Cocktails & Dreams

Sherbet Orange

Jelly Bean

Yolo

Bubbly Gum

Over the Rainbow

Into the Groove

Indian Lotus

Tiff's Box

RAINBOW RETRO COLLECTIONRAINBOW RETRO COLLECTION

RAINBOW RETRO
KITS AVAILABLE IN

12 COLOURS

RAINBOW RETRO
KITS AVAILABLE IN
12 COLOURS

All Season Professional™ Signature line introduces, Match-UPS™, 
the new way of matching a trend setting shade from our professional 
Signature LED/UV Gel Polish line and marrying it with the same 
matching shade from our industry leading All Season Professional™ 
Signature lacquers.

This limited edition Rainbow Retro Collection was created to help 
enhance your Spring/Summer fashion and colour style. 

Match-UPS™ kit is perfect for manicures and pedicures and easily 
gives you flawless colour coordination. The Signature Match-UPS™ 
kit is available in twelve trending shades that will surely make your 
Season Bright!

AVOID DIRECT LIGHT TO PREVENT THE BRIGHT SHADES FROM FADING.
KEEP IN A DARK AND COOL PLACE.

INTO THEGROOVE149616

CLIENT: STAR NAIL INTERNATIONAL
All Season Professional for Sally Beauty

All Season Professional, ASP, is a more retail line sold at Sally Beauty stores. 
The packaging needed to retain a more professional, but also eye catching look 
to compete with other brands on the shelf. For advertising, we wished to stand 
out from other brands in industry magazines that utilized more fashion and 
lifestyle stock photography by focusing very specifically on the hands and nails 
and suggesting a more playful mood that would appeal to creative and artistic 
aspirations of the buyers.
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The campaign for Providence came very specifically after 
a string of unfortunate incidents that led to some negative 
press. The campaign was designed to engender trust with the 
comunity, and highlight the hospital’s dedication to quality 
of care. 

CLIENT: PROVIDENCE ST. JOSEPH HEALTH
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